
7 UNEXPECTED 
PPC + SEO 
STRATEGIES 
FOR GROWTH 
MARKETING

brandverity.com

https://www.brandverity.com/?utm_source=PPC+SEO+Strategies&utm_medium=PDF&utm_content=Home
https://www.brandverity.com/?utm_source=ppc_seo_strategies&utm_medium=pdf&utm_content=home


brandverity.com 2

TABLE OF CONTENTS

PAGE 3

PAGE 4

PAGE 6

PAGE 9

PAGE 12

PAGE 14

PAGE 17

PAGE 19

PAGE 21

PAGE 25

Introduction

1  Focus on Holistic Marketing

2  Share Keyword Data

3  Don’t Underestimate SEO

4  Tell a Story with the Data

5  Prioritize Quality Score

6  Provide a Cohesive Message

7  Monitor Affiliates

Paid Search Monitoring

Conclusion

7 UNEXPECTED PPC + SEO STRATEGIES FOR GROWTH MARKETING

https://www.brandverity.com/?utm_source=PPC+SEO+Strategies&utm_medium=PDF&utm_content=Home


brandverity.com 3

PPC and SEO, 
both powerful 
stand-alone 
channels, are 
even stronger 
when they work 
together.

We’ve all heard it, “Why should I bid on my branded 
terms, when I have the top spot in organic search?” 
The truth is, if you are not bidding on your branded 
terms, you are leaving the door wide open for your 
competitors to bid on your branded terms for very 
cheap CPCs. On top of that, if you are focusing 
on just one strategy (e.g. PPC only or SEO only), 
you are losing out on the value that using PPC and 
SEO together can bring to your marketing strategy. 
Not only can these two channels help you control 
your brand story, their coordination also paves the 
way for SERP domination on high revenue-driving 
keywords for your business!

In this eBook, we explore seven ways you can use 
these two powerful channels together to drive 
more successful results for your business, increase 
visibility for your brand, and control your brand story. 

7 UNEXPECTED PPC + SEO STRATEGIES FOR GROWTH MARKETING
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FOCUS ON 
HOLISTIC 
MARKETING

All digital marketing strategies work together 
to increase visibility, but PPC and SEO are 
the avocado and toast of digital marketing! 
They were meant to work together.

1
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Increasing visibility 
binds these two 
strategies together 
in the digital trifecta.

While earned, owned, and paid media are all 
important to digital strategy, PPC and SEO 
touch all levels of the digital marketing 
trifecta.

• Paid media is the best way to promote 
your brand and message to your target 
audience.

• Good SEO and content strategies are 
the most controllable elements of your 
digital marketing strategy.

• Owned media is an extension of the 
brand, allows additional avenues for 
consumers to interact with the brand but 
requires maintenance.

• Using the channels together can 
generate earned media, or “online word 
of mouth,” and promote brand loyalty.

DIGITAL MARKETING TRIFECTA

1.0 FOCUS ON HOLISTIC MARKETING

SOURCE: TITANSEO

https://www.brandverity.com/?utm_source=PPC+SEO+Strategies&utm_medium=PDF&utm_content=Home
https://www.titangrowth.com/newsarticles/trifecta.html
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SHARE
KEYWORD 
DATA

“93% of online experiences begin 
with a search engine.” 
SEARCH ENGINE JOURNAL
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Keywords are 
the base variable 
between all 
channels and 
how a user 
communicates with 
a search engine. 

Sharing PPC and SEO keyword data helps 
obtain full coverage across the search 
demand curve. 

A coordinated keyword strategy is a great 
way to maximize the effectiveness of these 
two channels. For example, good long-tail 
keywords are hard to discover in PPC, 
but they are great candidates for SEO as 
you can build content around these terms 
without sacrificing PPC budget or traffic. 
Non-branded head terms might be hard to 

rank for given competition, but could be 
good candidates to add to PPC to make 
sure you have coverage on those terms. 
Having a blended strategy across the entire 
search demand curve helps capitalize 
on the high traffic and high converting 
terms from head to long-tail keywords.

THE SEARCH DEMAND CURVE
SOURCE: SEO.COM

https://www.brandverity.com/?utm_source=PPC+SEO+Strategies&utm_medium=PDF&utm_content=Home
http://seo.com.mt/2015/07/the-search-demand-curve/
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Sharing keyword data across 
PPC and SEO is critical 
to strong performance. 

Reasons to share keyword data:

• PPC and SEO campaigns give you double the data to 
analyze for opportunities.

• Keywords that are too expensive (e.g. non-brand terms) 
in the PPC space can be great candidates for SEO.

• Keywords that have high conversion rates can be used 
across both channels.

• Site search terms can inform PPC keyword choices.

• PPC ads are a great way to test organic keywords due 
to their exposure.

• Strategic organic keywords are good testing candidates 
for PPC as they generate immediate results on the 
effectiveness of the keywords (e.g. CTR, CVR, ROI).

A lot of organizations strive to attain PPC and SEO synergy, 
but sharing keyword data remains the most important aspect 
of maximizing the effectiveness of these two strategies. 
Usually these are two different teams, so it is important to 
set a regular cadence for collaboration and communication.

Ways to coordinate PPC and SEO keyword strategies:

• Develop a branded and non-branded keyword strategy to 
support one unified digital strategy.

• Set shared goals across strategies (CTR, CVR, and ROI goals).

• Use the data to help establish benchmarks and inform other 
strategies.

• Increase communication between PPC and SEO resources:

 − Messaging and content on organic landing pages and 
PPC landing pages

 − SERP position

 − Primary, secondary, tertiary terms

 − Competitive insights

• Monitor and understand seasonality. 

https://www.brandverity.com/?utm_source=PPC+SEO+Strategies&utm_medium=PDF&utm_content=Home
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DON'T 
UNDERESTIMATE 
SEO

While both the PPC and SEO spaces 
are unpredictable, SEO is where brand 
owners can control their story.

3
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SEO is known 
to be one of the 
most effective 
channels and has 
some of the most 
engaged traffic.

We see it all the time–organizations 
tend to invest heavily in one channel 
or the other. They have segmented 
marketing teams and struggle to justify 
the importance of SEO internally.

According to Borrell Associates and SEJ, 
brands and agencies are expected to spend 
$72 billion on SEO services in 2018 and 
up to $79.27 billion by 2020. Spending on 
SEO is only going to continue to increase. 

Savvy marketers are already working 
to integrate SEO completely into 
their marketing strategy.

In PPC, you constantly have to monitor what 
your competitors and affiliates are doing. 
When you create content, you own your 
brand story and control how you optimize 
that content according to SEO best practices. 

3.0 DON'T UNDERSTIMATE SEO

https://www.brandverity.com/?utm_source=PPC+SEO+Strategies&utm_medium=PDF&utm_content=Home
https://www.borrellassociates.com/industry-papers/papers/trends-in-digital-marketing-services-april-16-detail
https://www.searchenginejournal.com/seo-101/seo-statistics/
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Here are seven stats on the important role organic 
plays from SEJ and the Junto blog: 

OVER 40% OF REVENUE 
is captured by organic traffic.

57% OF B2B MARKETERS 
stated that SEO generates 
more leads than any other 
marketing initiative. 

72% OF ONLINE MARKETERS 
describe content creation 
as their most effective 
SEO tactic. 

SOURCE:  BRIGHTEDGE

HubspotJunto

BreezyHill

3.0 DON'T UNDERSTIMATE SEO

SOURCE OF WEBSITE TRAFFIC

75% OF PEOPLE  
never scroll past the first 
page of search engines. 

81% OF PEOPLE  
perform some type of 
online research before 
making a large purchase. 

47% OF CONSUMERS  
view 3-5 pieces of content 
created by a company before 
talking to a salesperson 
from that company.

51%

10%

5%

34%

organic 
search

paid 
search

social all other 
sources

BrightEdge

Hubspot

BreezyHill

https://www.brandverity.com/?utm_source=PPC+SEO+Strategies&utm_medium=PDF&utm_content=Home
https://www.searchenginejournal.com/seo-101/seo-statistics/
https://junto.digital/blog/seo-stats-2017/
https://www.brightedge.com/resources/research-reports/organic-search-still-largest-channel-2017
https://www.hubspot.com/marketing-statistics
https://junto.digital/blog/seo-stats-2017/
https://blog.breezyhillmarketing.com/10-helpful-seo-stats-for-2017-planning
https://www.brightedge.com/resources/research-reports/content-optimization
https://blog.hubspot.com/insiders/inbound-marketing-stats
https://blog.breezyhillmarketing.com/10-helpful-seo-stats-for-2017-planning
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TELL A STORY  
WITH THE DATA

Telling an interesting story with data is 
not easy. Most of the time, those closest 
to the data are too far in the weeds and 
lose their audience before they begin.
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The power of data 
visualization is key in 
getting stakeholders 
to understand the 
message you are 
trying to convey.

Charles Minard’s graphic below of 
Napoleon’s 1812 disastrous Russian 
campaign is considered one of the best 
data visualizations of all time. It is famous 
for its representation in two dimensions of 
six types of data: the number of Napoleon's 
troops, distance, temperature, the latitude 

and longitude, direction of travel, and 
location relative to specific dates.

You don’t have to be as talented as Minard, 
but if you are able to tell a compelling 
story with your PPC and SEO data, then 
you are more likely to get support from 
all levels within the organization, be able 
to make impactful budget decisions, and 
quickly see the ROI for these channels.

Conveniently, PPC and SEO share similar 
KPIs so you can set shared goals across 
channels. You can then report out insights 
as you learn how the channels play 
together in regard to your industry, website 
performance, and competitive landscape.

For more information on how to tell a story 
with data, read Tableau's whitepaper. 

In order to explain your insights within the 
organization, it’s best to start with a story. It 
will give the data sense and order, vision of 
the future, and will make your job easier. 

Below are some techniques to try when you 
are working to report out on the PPC and 
SEO metrics as well as other cross-channel 
metrics:

• Think of the data as a story – It needs 
a beginning, middle, and end.

• Know your audience – This will help 
shape your messages and key insights.

• Provide complete transparency – 
State your methodology, site all of 
your sources and tell people how you 
pulled data so they can replicate your 
findings.

• Give it your style – Keep it personal 
with a quote, metaphor, etc.

• Use visuals – They need to make 
sense and need to be easy to digest.

• Make it easy to understand – Less 
is more; you don’t need big words or 
complicated graphs.

• Provide a great conclusion – A story 
or point of view for the future.

4.0 TELL A STORY WITH THE DATA

CHARLES MINARD'S MAP OF NAPOLEON’S 1812 RUSSIAN CAMPAIGN

https://www.brandverity.com/?utm_source=PPC+SEO+Strategies&utm_medium=PDF&utm_content=Home
https://www.tableau.com/sites/default/files/whitepapers/whitepaper_best-practices_telling_great_stories.pdf?signin=8073eedb22fc0a5ae7f82ecf4f280b9
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PRIORITIZE 
QUALITY SCORE

Quality Score is one of the most important 
metrics to monitor in PPC. The higher your 
Quality Score, the more Google thinks 
that ad meets your customer’s needs.

5
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If you are able to attain 
a high Quality Score you 
will be able to lower CPCs 
and Cost Per Conversion.

Quality Score is Google’s rating of the relevance of your 
keyword, landing page, and ad copy. The graph below 
shows the relationship between Quality Score and Cost 
Per Conversion. Wordstream looked at a large data set 
of Cost Per Conversions, and found that the higher the 
Quality Score, the lower the Cost Per Conversion.

5.0 PRIORITIZE QUALITY SCORE

Ways to merge your PPC and SEO best practices to improve 
Quality Score:

• Do Keyword Research – Discover new, highly relevant 
keywords to add to your campaigns, including long-tail 
opportunities that are some of the best converting keywords. 

• Conduct Internal and External Keyword Gap Analysis – 
Variations and misspellings of branded terms can be sources 
of traffic leaks. 

• Perform Keyword Organization – Structure your keywords 
into tight, organized groups that can be more effectively tied 
to individual ad campaigns in both PPC and SEO.

• Implement Account Structure – Apply a similar account 
structure in both PPC and SEO tools, such as Ads and 
BrightEdge to help with cross-channel reporting. 

• Refine Ad Text – Test out PPC ad copy that is more targeted 
to your individual ad groups. More effective ads get higher 
CTRs, one of the best ways to improve Quality Score. 

• Optimize Landing Pages – Follow SEO landing page best 
practices to create pages that connect directly with your ad 
groups and provide a cohesive experience for visitors, from 
keyword to conversion.

• Add Negative Keywords – Continuously research, identify, 
and exclude irrelevant search terms that are wasting your 
budget.
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Quality Score

IMPACT ON
COST PER CONVERSION

SOURCE: WORDSTREAM

https://www.brandverity.com/?utm_source=PPC+SEO+Strategies&utm_medium=PDF&utm_content=Home
https://www.wordstream.com/blog/ws/2013/07/16/quality-score-cost-per-conversion
https://ads.google.com/home/#?modal_active=none
https://www.brightedge.com/
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Channels influence 
each other.

In a post by Serpstat, the author explains 
how Google Ad’s Quality Score can 
indirectly impact SEO rankings. While 
Serpstat's point may be difficult to prove 
out wholeheartedly, digital marketing 
channels influence one another and work 
together. Having a cohesive message 
across channels is important for ROI.

The Serpstat blog focused on finding 
keywords within their Ads account that 
had a Quality Score >7. For this study, they 
focused on “restaurant epsos software.” 

From there, they implemented a backlink 
strategy to secure high domain authority 
links with the chosen keyword as the anchor 
text ("restaurant epsos software"). The 
impact on the rankings of that keyword are 
compelling (screenshot below). You can see 
that the linear trend of the position is getting 
better. However, this also shows how to 
successfully measure cross-channel impact.

If you are prioritizing Quality Score, branded 
terms will generally have a higher Quality 
Score compared to non-branded terms. 
Establishing your brand’s relevance to your 
industry is important for maintaining high 
Quality Scores. When other companies try 
to poach your branded traffic or engage 
in bad practices relevant to your brand, 

it can tarnish your brand’s authority. It is 
hard to measure the negative impact to 
other marketing channels. That's why it's 
important to monitor your paid search 
and SEO channels for trademark abusers 
and harmful competition on the SERP, 
protecting your brand’s authority.

SOURCE: SERPSTAT

Queries Clicks Impressions Position

1 restaurant epsos software 715 30,151 4.9

Total impressionsTotal clicks Avg. position

715 30,151 4.9

5.0 PRIORITIZE QUALITY SCORE

https://www.brandverity.com/?utm_source=PPC+SEO+Strategies&utm_medium=PDF&utm_content=Home
https://serpstat.com/blog/how-adwords-quality-score-metric-affects-search-engine-rankings/
https://serpstat.com/blog/how-adwords-quality-score-metric-affects-search-engine-rankings/
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PROVIDE A 
COHESIVE 
MESSAGE

Providing a cohesive message across 
marketing strategies improves consumer 
journey and promotes brand loyalty.
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A cohesive message 
is a great way to 
bring PPC and SEO 
together to help 
drive the best results 
for your brand. 

There are several ways to implement a 
cohesive message across both PPC and SEO.
First, review ad copy to ensure the target 
keyword is included within the text of the ad 
copy and in the display URL of your PPC ad. 
Keep in mind that the recent Google changes 
are going to allow for a 90% increase in text 
space compared to current expanded text 
ads, so there is more room to experiment 
with different variations of ad copy.

Next, you should assess landing pages to 
make sure they have a high relevance to 
target keywords and ad copy to increase 
Quality Score. Use a similar message in the 
meta description that is in PPC ad copy. 

You should markup PPC landing pages 
with SEO on-page best practices:

• Page Title is unique, conversational, 
and ideally 60 characters or less. It 
is okay to go up to 70 characters if 
necessary to include target keywords 
and branding information at the end.

• Meta Description is unique, on 
every landing page, includes target 
keywords, and is 155 characters or 
less.

• H1 tag is unique, conversational,  
and includes target keywords.

• No Index, No Follow PPC landing 
pages unless you want Google to 
index them.

From there, work to share keywords across 
channels. Sharing important keyword 
data across PPC and SEO teams is one of 
the most impactful ways to improve your 
performance with these two channels. By 
doing this, you are able to create shared 
reporting to monitor movements of PPC 
and SEO keywords. Structure accounts with 
groups you can map to marketing campaigns, 
product lines, solutions, etc. Make sure 
your social channel messaging is consistent 
with your PPC and SEO messaging.

Providing a cohesive message is required 
in order to attain a good digital footprint as 
there is just too much competition in today’s 
digital world. A cohesive message also 
improves consumer journey and promotes 
brand loyalty. If you can increase the trust in 
your brand, both from a consumer and search 
engine standpoint, you will see improved 
ROI across all channels, not just PPC and 
SEO. Since it takes so much work to cultivate 
and maintain a brand, it makes sense to 
monitor any attempts to harm that brand. 

6.0 PROVIDE A COHESIVE MESSAGE

https://www.brandverity.com/?utm_source=PPC+SEO+Strategies&utm_medium=PDF&utm_content=Home
https://www.youtube.com/watch?v=MmfaZV96x7A
https://www.youtube.com/watch?v=MmfaZV96x7A
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Savvy affiliates abuse trademarks in 
both PPC and organic channels. 

MONITOR
AFFILIATES

7
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Affiliate abuse is hard 
to detect and impacts 
both PPC and SEO.

Affiliates play large roles in Retail, 
Travel, Hotel, and other industries. 
Manually trying to monitor their activities 
is extremely time consuming and 
ineffective. Savvy affiliates can show 
in PPC ads, and appear in the organic 
listings as well. Affiliates are incentivized 
to obtain a click and drop a cookie.

Direct linking, affiliate ad hijacking, brand 
poaching, and URL linking are terms 
you might hear in reference to affiliates 
that are trying to poach your traffic.

The graphic below shows how affiliates 
can place an ad and mask referrals through 
redirect urls. The affiliate hijacker not only 
receives an unearned commission but is also 
using evasive techniques to avoid detection. 
This scenario is particularly damaging to a 
brand’s affiliate marketing program because 
it is virtually impossible to find without 
help of a paid search monitoring tool. 

This is where BrandVerity helps digital 
marketers tackle this difficult problem. Our 
tool provides best-in-class PPC monitoring 
while surfacing organic competition for 
your critically important brand terms.

The BrandVerity tool automatically crawls 
the web, finding infringements that even 
the most experienced PPC manager 
wouldn’t be able to find. You can set alert 
emails to flag violations of your affiliate 
agreements, making enforcement of these 

agreements much easier. Once BrandVerity 
flags an issue, the affiliate manager can 
quickly notify the affiliate, partner or 
search engine about the violation using 
an email template from within the tool.

“The top affiliates understand they 
must provide a path to purchase 
to maximize their traffic and 
present valid information, but that 
is at best less than 5 percent of 
the sites operating as affiliates. 
SEO teams can work with the 
affiliate teams to recapture organic 
traffic where affiliates are not 
representing the brand well.”
SEARCH ENGINE LAND

7.0 MONITOR AFFILIATES

The Affiliate Ad Hijacker’s Ad

Affiliate 
Tracking Link

Redirect 
URL

https://www.brandverity.com/?utm_source=PPC+SEO+Strategies&utm_medium=PDF&utm_content=Home
https://searchengineland.com/seo-missing-piece-brand-protection-276652
https://searchengineland.com/seo-missing-piece-brand-protection-276652
https://www.brandverity.com/blog/affiliate-ad-hijacking-five-things-you-should-know?utm_source=ppc_seo_strategies&utm_medium=pdf&utm_content=affiliate_ad_hijacks
https://www.brandverity.com/blog/affiliate-ad-hijacking-five-things-you-should-know?utm_source=ppc_seo_strategies&utm_medium=pdf&utm_content=affiliate_ad_hijacks
https://www.brandverity.com/blog/affiliate-ad-hijacking-five-things-you-should-know?utm_source=ppc_seo_strategies&utm_medium=pdf&utm_content=affiliate_ad_hijacks
https://searchengineland.com/seo-missing-piece-brand-protection-276652
https://searchengineland.com/seo-missing-piece-brand-protection-276652
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PAID SEARCH
MONITORING

In conjunction with other tools that you 
are using, BrandVerity enables greater 
visibility across your keyword ecosystem, 
which is crucial for performance.

https://www.brandverity.com/?utm_source=PPC+SEO+Strategies&utm_medium=PDF&utm_content=Home
https://www.brandverity.com/products/paid-search-monitoring/?utm_source=ppc_seo_strategies&utm_medium=pdf&utm_content=paid_search_monitoring
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BrandVerity offers 
best-in-class paid 
search and affiliate 
monitoring to 
protect your most 
valuable traffic. 

We monitor paid search ads and organic 
links for a full view of head terms, the 
chunky middle, and long-tail terms.  

Our clients value the tool for holistic 
coverage and use the wealth of 
information to inform their PPC and SEO 
strategies. Based on the seed list of 
terms you provide, we show you who is 
matching on that term in a certain country. 

“BrandVerity helps us to detect affiliates who are 
brandbidding on our branded keywords in our 
PPC campaigns. It gives good insights on how 
the affiliates do it as well as what the competition 
is doing around a certain set of keywords.”

8.0 PAID SEARCH MONITORING

In addition to using our tool to monitor their 
brand terms and easily send infringement 
complaints based on the keywords they 
provide, here are some examples of how our 
clients use the information from the BrandVerity 
tool in both PPC and SEO: 

• Stay informed  – See who is appearing 
on your terms in any country you choose 
across any major search engine.

• Monitor organic links  – See what 
content is appearing in the organic 
search results by location. 

• Create competitive campaigns in PPC   
See what domain is showing up in the 
ads found with Display URL and Final 
URL details, along with the landing page 
and content in the ad copy. 

• Research competitor’s offers and 
content in ad copy  – See ad copy for 
who is appearing on your terms, how 
well these ads are performing, research 
the content within the ad copy to help 
inform messaging across other channels 
(e.g. SEO, social), test variations of your 
own in PPC, and know if competitors are 
running geo-based offers/promotions.

• Review Final URL  – View landing pages 
and see how the competition has their 
form set up. See what type of content 
they are using on their landing pages 
without having to manually find their PPC 
pages in the wild.

RICO STUIJT
International Affi l iate Marketer

https://www.brandverity.com/?utm_source=PPC+SEO+Strategies&utm_medium=PDF&utm_content=Home


brandverity.combrandverity.com 23

You can see from the screenshot below that our tool provides very 
detailed information including the search engine, keyword, ad copy text, 
Display URL, Final URL, Destination URL, and country. The top three 
results show Zillow using "Redfin" in the headlines of the ad copy.

These ads are in violation of 
Google Ads' Trademark rules.

8.0 PAID SEARCH MONITORINGSOURCE: BRANDVERITY

https://www.brandverity.com/?utm_source=PPC+SEO+Strategies&utm_medium=PDF&utm_content=Home
https://www.brandverity.com/?utm_source=ppc_seo_strategies&utm_medium=pdf&utm_content=home
https://www.brandverity.com/products/paid-search-monitoring/?utm_source=ppc_seo_strategies&utm_medium=pdf&utm_content=paid_search_monitoring
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With the BrandVerity tool you can also see more detailed 
information about where the ad was shown, the date, ad 
position, other copy by the advertiser, screen shots of the SERP 
where the ad was found, redirect URLs, and much more.

Best of all, taking action is easy. With our tool, you can 
remove non-compliant ads in just a few clicks. Customizable 
email templates with details such as screenshots, tracking 
links, and more simplify the remediation process and 
allow you to submit trademark complaints in bulk.

SOURCE: BRANDVERITY

https://www.brandverity.com/?utm_source=PPC+SEO+Strategies&utm_medium=PDF&utm_content=Home
https://www.brandverity.com/products/paid-search-monitoring/?utm_source=ppc_seo_strategies&utm_medium=pdf&utm_content=paid_search_monitoring
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Want visibility into your PPC and SEO ecosystem? 

Sign up for a free demo today and see live data 
about who is targeting your brand.

Add Brand Protection 
to Your PPC and SEO 
Strategy

Companies that stand the test of time 
put brand above everything else. They 
continuously work to cultivate trust, integrity, 
and awareness of their brand. With the 
constantly changing and busy digital 
marketing space, brand protection becomes 
more important every day.

BrandVerity offers a robust tool that 
provides a wealth of data, industry-leading 
geotargeting technology, and automated 
actions to help make your job easier.

`
Schedule a Demo

https://www.brandverity.com/?utm_source=ppc_seo_strategies&utm_medium=pdf&utm_content=home
https://www.brandverity.com/paid-search-monitoring-demo/?utm_source=ppc_seo_strategies&utm_medium=pdf&utm_content=schedule_a_demo
https://www.brandverity.com/paid-search-monitoring-demo/?utm_source=ppc_seo_strategies&utm_medium=pdf&utm_content=schedule_a_demo
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BrandVerity protects the world’s leading brands online. Our Paid Search 
Monitoring and Web Compliance software efficiently monitors partners, 
affiliates, and third parties to make the Internet a more trustworthy 
place for your customers to interact with your brand.  
For more information, visit www.brandverity.com.
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